
vice president. 

KOONS,
FULLER,
VANDEN EYKEL
& ROBERTSON
named Aubrey
Connatser and
Julie Crawford
partners.

LAMBERT
LANDSCAPE CO. named Thomas
Masterson chief operating officer. 

OPTIMANCE WORKFORCE
STRATEGIES named Sherri Elliott
president.

PLANESMART AVIATION named
Michael A. Brosler president and
chief executive. 

ALLIANT NATIONAL TITLE
INSURANCE CO. named Pam
Rodgers vice president and agency
manager in Texas. 

ALPHA TESTING named Tony Janish
principal. 

BANK OF TEXAS named Mark B.
Wade president and chief operating
officer. 

BAYLOR HEALTH CARE SYSTEM
named Joseph H. Schneider chief
medical information officer and
medical director of clinical
information.

BECK GROUP named Betsy del
Monte director of sustainability. 

CAPSTONE COMMERCIAL named
Larry Robbins vice president. 

CARSON OPTICAL named Eric Cates
national sales manager. 

COHEN FINANCIAL named Joseph
N. Hevey Jr. managing director in
the Dallas office. 

COMPASS BANK named Kent
Wittman Dallas city president. 

CUBELLIS named Scott Windle
principal. 

DALLAS MARKET CENTER named
Jane R. Robertson executive vice
president of marketing.

FINANCIAL INDUSTRY COMPUTER
SYSTEMS INC. named Susan Graham
president. 

HITACHI CONSULTING named Craig
Kee vice president. 

INTERSTATE BATTERIES named
Chris Willis vice president and
general counsel and Scott Miller

REGENCY ENERGY PARTNERS LP
named Dan Fleckman chief legal
officer, executive vice president and
secretary. 

SOLUTIONSBANK named Bruce
Leib Texas market president. 

U.S. PREVENTIVE MEDICINE named

Paul Risner executive vice president.

VHA INC. named Samantha Keyes
vice president of corporate
marketing. 

VOLLMER PUBLIC RELATIONS
named Amanda Borichevsky vice
president in the Dallas office. 

EXECUTIVE CHANGES
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Our Buns Mean Business!
Schlotzsky's® is on the Rise in 2008

Find out how to become part of this unique
fast-casual restaurant franchise.

Join us Tuesday, May 13, 2008
Hyatt Place Dallas/Grapevine

2220 West Grapevine Mills Circle West
Grapevine, TX 76051
7:00 p.m. - 9:00 p.m.

RSVP to Sofia Pando at 404-705-4412 or
spando@focusbrands.com

Learn about these other hot concepts
from FOCUS Brands in one session!

More Than 90,000 Square Feet of
Marble Granite Limestone Slate

Travert ine Exot ic Grani te Countertops
Hand Carved Fireplaces Fountains
Mosaics Medal l ions Pedestals

Stone & Glass Sinks and much much more

MARBLE & TILE

Preview/Inspection

A U C T I O N
Sat. May 17 11amth

Friday May 16 9am-4pm

Daryl Flood Warehouse

COPPELL TX
For information and directions visit

1-877-872-7866
www.usastone.com

VISA , MC, D ISCOVER, CASH & CHECKS
CHARYNAUCTIONS L ICENSE #13344
15% BUYER 'S PREM IUM WILL APPLY

$300 REFUNDABLE DEPOSIT REQUIRED
P ICK -UP : SUNDAY & MONDAY 9AM TO 4PM

TILES ARE AUCTIONED PER SQUARE FOOT
PURCHASE ANY QUANTITY THAT WILL SUIT YOUR NEEDS

New Materials
Just Arrived

450 Airline Dr.

th

11950 WEBB CHAPEL RD., DALLAS, TX
972-241-8200

$0 to $9,999.00 2.00%
$10,000.00 to $49,999.99 3.00%
$50,000.00 and above 3.75%

* Annual Percentage Yield based on a 365 day compounding base. Effective date as of March 7, 2008. Rates
and yields subject to change. $100.00 minimum opening deposit. $2,500.00 minimum balance required to avoid fees
being assessed. Limited to 6 debits per month of which a maximum of 3 by check. Fee assessed for account closure
within 30 days of opening. Fees could reduce earning on the account. Offer subject to change at any time. See full
account disclosure for details. ** While supplies last. $50 Annual fee after 1st year. 

APY*

PREFERREDPREFERRED
MONEY MARKETMONEY MARKET

ACCOUNTACCOUNT
APY*

FREE 3x10 safe deposit box for 1 year with account opening.**

$50,000.00 

and above 3.75%

www.svnauctions.com
877.SOLDSVN

877.765.3786

Major Institution Directs Immediate
Sealed Bid Sale

Bid Deadline: June 20, 2008, 3:00 P.M. E.D.T.

Three Big Box Retail Properties - “Buy One or All”

Garland, Texas Rowlett, Texas Macon, Georgia
70,576± s.f. 63,117± s.f. 102,098± s.f. Former K-Mart

Former Fleming-Rainbow Former Fleming-Rainbow on 18.33± acres
Grocery on 7± acres Grocery on 6± acres (Including Outparcel)

Also 90± Acres Offered Separately

Full Property Prospectus Available at:

www.svnauctions.com

Minimum bids starting at $25.00 s.f.
2% Broker Cooperation
1031 Exchanges Welcome

214.768.9049

STARTING
A BUSINESS

The SMU Entrepreneur Course

SMU will not discriminate on the basis of race, color, religion, national origin, sex, age, disability, or veteran status.

Begins June 3, 2008–Eight Tuesday Evenings,7p.m.

T he Dallas Women’s
Foundation has
emphasized grants to

programs benefiting women
and girls since its inception.
What’s not as well known is
that the group also promotes
women’s philanthropy.

This latter mission will
receive increased focus with a
$30 million campaign that will
concentrate, in the words of
foundation executive director
Becky Sykes, on “identifying
one of our most pressing
needs, educating women about
philanthropy.” 

What principle should be
uppermost in a female donor’s
mind?

That’s simple, she said. “The
way to be an effective giver is to
just step back and make your
giving — such as education —
reflect your values.

“There has been a huge
trend in the last 25 years that
more and more women have
found greater wealth at their
disposal and as a result have
become more and more
philanthropic.”

The timing couldn’t be
more critical because in the
same period, “the needs have
increased far more than we
could ever have imagined.”

From the beginning, the
foundation based its grants to
women and children’s
programs on its belief in the
ripple effect — if you help a
mother, you help her children,
their education, job skills and
ultimately their contribution
to the community as
productive citizens.

The foundation gave
$29,000 in grants in 1985, its
first year, and will give $1.5
million in this fiscal year.

Over its life span, the
foundation has donated nearly
$7 million to more than 600
groups, mostly in Dallas,
Denton and Collin counties,
helping more than a quarter-
million women and girls.

When compared with the
125 other women’s funds
throughout the world, the

Dallas Women’s Foundation is
one of the oldest and is the
second-largest in investment.

Leaders take charge
The Dallas Women’s

Foundation has begun the $30
million campaign to increase
its grant-making capacity to
$2 million annually and its
investment assets to $25
million.

Four women in campaign
and foundation leadership
roles have made significant

launch gifts that total more
than $6.5 million. 

Campaign co-chairwoman
Robbie Raphael is leading the
public phase of the
comprehensive campaign, and
she and her husband, John,
have made a $5.26 million gift,
which includes a $5 million
planned gift. Ms. Raphael is
immediate past president of
the Dallas Women’s
Foundation’s board of trustees.

Campaign chairwoman
Cecilia Boone and her
husband, Garrett, have taken
their longtime support of the
organization to a new level
with a gift of $1.06 million.

The money will support
foundation operations and the
Boone Family Donor Advised
Fund, which makes grants
through the Dallas Women’s

Foundation to organizations
supporting women and girls.

Mrs. Boone is a past
president of the foundation’s
board.

“This will be a
groundbreaking campaign for
North Texas, both for the
women and girls shaping the
future of our community and
for the women it will inspire to
come into their own as
philanthropists,” Mrs. Boone
said.

Current board president
Helen Frank and her husband,
Jerry, have given $108,000.

Ms. Sykes and her husband,
Larry, have given $105,000 to
the organization that she
helped found in 1985. She has
been executive director of the
foundation since 1998.

“In North Texas and

communities across the
nation, statistics show that
women and girls bear a larger
burden of poverty and lack of
opportunity,” Ms. Sykes said. 

“In Dallas alone, 60 percent
of the poor are women.

Greater need foreseen
“These burdens will become

even heavier in our own
community as the population
of the Dallas-Fort Worth area
grows from more than 6
million today to more than 9
million by 2030.

“The campaign is being
undertaken to help the North
Texas community prepare for
the next wave of economic,
social and educational
challenges facing women and
girls.”

The goal of $30 million by
2010 breaks down this way:

Half of it will be designated
for the enhancement and
expansion of the organization’s
grants, programs and
operations.

The other $15 million will
be added to the foundation’s
existing $10 million
endowment for a total
endowment of $25 million.

The dividends from this
increased endowment will
enable the Dallas Women’s
Foundation to ramp up its
current $1.5 million in grants
annually to $2 million.

In the campaign’s first
phase, the foundation is
focusing on securing
pace-setting gifts of $250,000
or more.

If you’re interested in
contributing, call philanthropy
director Lesly Bosch Annen at
214-965-9977, ext. 118, e-mail
lbannen@dallaswomens
foundation.org or write to her
at 4300 MacArthur Ave., Suite
255, Dallas 75209.

For more information
about the Dallas Women’s
Foundation, visit www
.dallaswomensfoundation.org. 

Campaign seeking women donors

ROBERT MILLER
bmiller@dallasnews.com

Dallas Women’s Foundation 

From left: Becky Sykes, Helen Frank, Robbie Raphael and Cecilia Boone are leading the Dallas Women’s Foundation
campaign to raise $30 million to build up capital for grants benefiting women and girls.


